


What is propagandae

What comes to mind when you
hear the term propagandae

Can you define ite

» Propaganda refers 1o information or
messages of a biased or misleading
nature infended to promote a particular
viewpoint, agenda, or ideology.

You / Buy a Liberty Bond Lest | Perish,
1917, Charles Raymond Macauley



What forms can propagandaiakee

Print Media:
Newspapers
Magazines
Pamphlets
Posters

Broadcast Media:
Television
Radio
Podcasts

Digital Media:
Websites
Social media Blogs
Online forums

Public Speaking

Film and Video:
Feature films
Documentaries

Visual Media:
Photographs
Cartoons
lllustrations

Audio Media:
Speeches
Music
Podcasts

Interactive Media:
Video games
Interactive websites
Virtual reality

Ovutdoor Media:
Billooards
Posters
Banners
Public displays

Art and Literature:
Paintings
Sculptures
Novels
Poems

Educational Materials:
Textbooks
Educational videos
Curriculum materials




s propaganda inherentlyeevile
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Deliver us from evil®

Propaganda comes from the same roof |
as propagate. Its goal is to propagate A
(spread) a message without regard for "

* X
fairness, accuracy, or balance. ‘

» Just because you agree with the |
message or cause, does not mean

that it is not propaganda.




How can you recognize propdgandae

How can you fell if a political speech,
product ad, or news article is being one-
sided, biased, or misleading?

» [T ignores opposing viewpoints.

» It shares false information (lies).

» |t relies on...

PROPAGANDA TECHNIQUES!

Grow Up Peacefully!, 1956






1. BANDWAGON:

This fechnique suggests that
everyone is acting or thinking @
certain way, so you should too.

» “Audiences everywhere
are flocking to the #1
movie of the yearl!”

Step into Your Place, 1915, artist unknown




2. TRANSFER:

Associating a person or idea with
something positive or negative even if
there is no logical relationship.

» Example: an ad where people are
NAaving an awesome pool party.
ncidentally, they use All Liberty Lizard
-Arm car insurance.
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3. EMOTIONAL APPEAL:

Using emotions like love,
pity, fear, hate, or guilt to
manipulate the audience.

» ASPCA commercials show
pitiful puppies and play sad
MusIC TO INspire action.

R R AR SHTRSARA,

-----

1952 Chinese poster meant to inspire fear of the US




4. CARD STACKING:
CORN

THE FOOD OF THE NATION

Presenfing key evidence for one side of SESE?I:\EE\W
. L . . ER
an issue while ignoring or downplaying £ o
y NOURISHING
opposing evidence. | EeaeRL
bk M . % ﬁ—v_m‘
» “| can give you 15 examples of . com :G*ﬁ,ltt._._._,.-.-..

how my plan will work and ignore

15 reasons why it won'tl

UNITED STATES FOOD ADMINISTRATION




5. GLITTERING GENERALINES:

A TIME FOR GREATNESS

Offering appealing overviews without
discussing froublesome specifics.

» Polifical slogans will often espouse
change, hope, greatness, unity, etc.
without addressing any policies.
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sufficient evidence.

» “/5% of automobile deaths

Involved people who drank milk
regularly! Don’t be a statistic;

drink orange juicel”

Incorrectly asserting that one

event caused another without

6. FAULTY CAUSE AND EFRECT:

According to a recent Nationwide survey:

More Docrors smoxke CAMELS

THAN R CIGARETTE
b: ol




. FALSE DICHOTOMY:

Presenting only two options
when more exist, often to
oversimplity a complex issue.

» “Either you support my
candidacy, or you are an
enemy of working families!”




3. RED HERRING:

Infroducing tangential topics 1o move the
discussion away from the real issue.

Origin: The practice of using spoiled fish to
mislead fracking dogs.

» “My opponent says she would love to
hear my plan for the new economy.
Did you notice how she has four houses

and a private jete”




7. STRAW MAN:

Misrepresenting an
opponent's argument to
make it easier to refute.

» “My opponent voted against
Bill 107c. He thinks we should
close all the hospitals in the
district and hand your
paycheck to the Hawaiians!”



10. EUPHEMISM:

Using mild or indirect language
to make something unpleasant
or uncomfortable seem

acceptable.

» “My finance feam may have
engaged in some creative
accounting that resulted in @
pecuniary incongruency.”

“MINOR SETBACK"




DISHONORABLE MENTIQONS:

 Intentional Ambiguity
« Testimonials
 Slippery Slope

* Loaded Language

« Name-calling

« Repetition / Sound Devices
» Plain Folks Appeal

« Scapegoating

» Loaded Questions

« Fearmongering
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